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Abstract 

We hope to create a bookshop that will become a collective, mass, shared cultural space, 
and that each person will find their own personal, independent, self-contained corner in 
the bookshop. Public art interventions in bookshops can in some ways transform the 
original bookshop space, highlighting the artistic qualities and thus evoking thought and 
awareness of the issues involved, as this paper explores and analyses. 
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1. Bookstore Background 

Wuhan deserves to be called a big city, with the three towns of Wuchang, Hankou and Hanyang 
united in one, an imposing atmosphere that swallows the mountains and mountains in the 
middle of China. Located in the heart of Hanyang, the bookstore has a floor area of about 10,000 
square metres, with 10,000 square metres of reading space and a 1,700 square metre roof 
garden, and a collection of over 40,000 titles and 120,000 books. The bookstore officially 
opened for business on 31 January 2015. In addition to the comprehensive book section, there 
are currently five functional areas, including a tea bar, creative products, a ladder lecture hall, 
children's reading and a multi-functional private room. The bookstore is decorated in dark 
brown, creating an atmosphere of a temple of knowledge. The bookstore is divided into two 
floors with a wide variety of book divisions including classic literature, religious art, economic 
management, food and tourism, educational psychology, foreign literature, Chinese history, 
biographies, science and technology, and children's literature. The bookstore was designed by 
Taiwan's leading architect and designer of the Sincere Bookstore, Li Wei Min. Everything in the 
bookstore is centred on the patio, forming a traditional Chinese courtyard architecture, through 
which you can experience the snowy scenery in winter and the sound of rain in summer, which 
can be a unique experience. 

2.  The knowledge about urban culture 

2.1.  Present situation of the bookstore 

The name of the bookstore is based on the traditional Chinese culture of "the interest in things" 
and the realm of "transcendence". Unfortunately, some independent bookstores in Wuhan have 
closed down under the onslaught of commerce, and a number of stores have been rebranded, 
such as the Xinhua Bookstore on Wusheng Road, the Hankou branch of the Materia Bookstore, 
the Liguang Bookstore in Kaide, the Sisyphean Bookstore with its many chains, and the Wuwai 
Bookstore on JianHan Street. There are fewer and fewer large bookstores in central Wuhan, and 
many of them can only be supported by sentiment. Sad to say, this is a collective loss of 
bookstore culture.  
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2.2. Summary 

The loss of bookstores did not start after the epidemic, but the epidemic has somewhat 
accelerated its progress, and the bookstore culture has entered the hidden corners earlier.The 
loss of a city's cultural space is regrettable.The rapid development of the Internet has had a 
huge impact on physical bookstores, and the existence of these public cultural spaces has 
enhanced the cultural characteristics and cultural taste of cities, but for the public, bookstores 
must have their own unique connotations in addition to a rich collection of books in order to 
attract the public to stop and consume. 

3. Problems 

In short , the bookstores have a large area and a large collection of books, but the lack of features 
makes the bookstores as a whole cluttered and the new attraction to consumers and residents 
is low.  

3.1. Analysis  

The design of the bookstore is based on the patio and has a rich sense of design, but the lack of 
a guidance system makes readers often lose their way, and consumers cannot understand the 
movement and find the exit; the irregularity of consumer guidance and book organization often 
leads to consumers not being able to quickly find the book of their choice. Although the book 
display has a large partition, some professional books are placed in a disorderly manner and 
confused with logic, even though the display is updated every month, the display and sales 
effect is not ideal due to the lack of relevant knowledge reserves; the tea bar seating distribution 
is concentrated in the patio, which is convenient for management, and the window seat is quiet 
enough for readers who come to indulge in reading on weekdays, but it is obscured by most of 
the bookshelves, making it difficult to patrol and becoming a The bookstore has an open-air 
garden with a certain amount of outdoor seating in front of the store, but it is vacant for a long 
time and the area utilization rate is extremely low. 

3.2. Similar Outlook  

Not only the closure of the branch, but also the Hongdao Bookstore in Wuhan Mall and the 
Wenhua Book City in Hanjie have been withdrawn; the Sisyphean Bookstore, which has a 
number of chain stores, has changed its name in a number of stores... Earlier, the Liguang 
Bookstore from Singapore closed its doors after one year of operation. In Wuhan, there are 
fewer and fewer bookstores in the business district, and they even need to be protected. 
Imagine a future in which the only thing left in the mall is a bare-bones business district with a 
wide range of goods. Without "bookstores" to support the culture and harmonize, the malls 
become very pure. People's lives and cultural spaces are becoming more and more monotonous, 
much like life nowadays, colorful on the outside, but exceptionally thin compared to the access 
left to culture. 

4. The value of public art 

 Public art is everywhere, and art goes out of art museums and into public life, which is a 
concentrated reflection of urban culture, life ideals and citizens' passion. Bookstores are the 
symbols of a city's culture. They are no longer just physical shops displaying various books, but 
comprehensive public places integrating art, culture and dining. Today, bookstores have taken 
on an additional identity, creating public spaces that play a role in social aesthetics with public 
art design. 
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4.1. The meaning of fusion  

In Shanghai, some bookstores, such as Daini Bookstore, Zhong Shu Ge and Sisyphean Bookstore, 
regularly carry out various art activities that are popular among the public, such as flower 
arrangement, tea culture experience and calligraphy learning, making full use of the bookstore 
as a public cultural space to engage more people and achieve spiritual and cultural construction 
of the city while appreciating elegance and vulgarity. It is through this value-added content that 
the bookstore as a cultural space achieves the aim of social aesthetic education, the cultural 
value carried by the bookstore is not only reflected in the books, but also in creating a beautiful 
public cultural space that provides a quality of life in order to guide readers to understand, learn 
knowledge and improve the quality of life. These new public cultural spaces are favoured and 
sought after by the public for their openness, modernity and artistry, which enhance the 
cultural characteristics and taste of the city. The combination of "good looks" and "good use" is 
the only way to retain the public's footsteps. New public cultural spaces with "high value" are 
taking root and growing, highlighting the trend of diversity in urban cultural ecology. The issue 
of how to avoid them becoming "good looking but not good using" spaces has become more of 
a concern. exceptionally thin compared to the access left to culture. 

4.2. Case Analysis  

The cultural space of the physical bookshop and the urban culture present a symbiotic 
relationship. It is both a poetic garden and a temple of knowledge, a magnetic force for art and 
a mirror in which people can discover a richer self-worth. There is both a mutually beneficial 
symbiotic relationship between the two, as well as a biased symbiotic model and negative 
environmental impacts; the paths for the two to move from a symbiotic relationship to 
symbiotic development are reflected in the following: in terms of the cultural space dimension 
of the physical bookstore, the main paths for its symbiotic development with urban culture 
include the external architectural design of the bookstore fitting the cultural style of the city, 
the internal space design of the bookstore echoing the cultural characteristics of the city, the 
thematic cultural activities of the bookstore connoting the city The bookstore's interior design 
echoes the cultural characteristics of the city; the bookstore's thematic cultural activities enrich 
the city's cultural brand; the bookstore's humanistic care nourishes the city's cultural 
connotations; the bookstore's culture is integrated into the cultural life of the city's residents; 
and technology is used to empower the city's cultural life experience. From the perspective of 
urban culture, the main paths for symbiotic development between the bookstore and the 
physical bookstore are to optimise the urban cultural environment and connote the cultural 
reading habits of citizens; to cultivate urban cultural brands and play the function of a 
"container" for urban culture; to improve urban cultural policies and create a favourable 
cultural symbiosis environment; and to promote urban cultural education and enhance the 
quality of reading in the bookstore. 

4.3. Case Exploration   

In contrast to Wuhan City, it is possible to refer to the art business model of K11, where 
exhibitions of young artists' works are held indoors to generate income while attracting visitors 
to the card. As for the outdoor space, activities in the form of marketplaces such as invitation 
art can be set up to attract people to interact, while also attracting young artists to reside and 
contract corresponding handicrafts to the cultural and creative area, increasing the uniqueness 
of the cultural and creative nature of the bookstore outside the house while generating income 
to achieve a win-win situation for both artists and This is a win-win situation for both artists 
and bookstores. 

As a nationally important venue for cultural activities, physical bookstores continue to promote 
innovation in reading services, create new experiences in reading, spread new values in reading, 
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and allow reading services to empower bookstores. The rise of public art has brought art into 
people's lives. Can the combination of art and bookstore operations rejuvenate the Wuhan 
Bookstore, which already has a certain artistic foundation? Since it opened 15 years ago, the 
bookstore has collaborated with restaurants, leather workshops, calligraphy education and 
other studios. People can not only read and buy books in the bookstore, but also take small 
breaks, visit and immerse themselves in the artistic space of the bookstore and perceive the 
cultural values of the city. 

5. Concluding Remarks 

 A good bookshop needs to have a heritage of traditional culture as well as catering for the 
modern lifestyle. As such, it is not only a commercial venue of a comprehensive nature, but also 
a social institution that needs to meet the needs of a cultural and leisure life. It can be argued 
that the public art that intervenes in bookshops can in some ways transform the original 
bookshop space, highlighting the artistic qualities and thus evoking a sense of relevance and 
awareness. In this way, bookshops promote the value and realisation of public art that is public, 
open, aesthetic and interactive. Increasingly, bookshops are becoming open public spaces that 
reflect elements of art and play an aesthetic role, from the overall architecture to the corners of 
the interior design. It is worth studying and exploring how art can be better and more creatively 
integrated into cultural spaces. 

We hope to create a bookshop that will become a collective, mass, shared cultural space, and 
that everyone will find their own personal, independent, self-contained corner in the bookshop. 
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